LANGUAGE & CIVIL SOCIETY

BUSINESS ETHICS

Socially Responsible Business – Doing the Right Thing

Classroom Applications

Materials:

· Make copies of the word-web activity for students. (Appendix A)

· Make an overhead projector copy of the picture. If a transparency is not possible, print copies and use as handouts. (Appendix B)

· Make copies of the reading materials. (Appendix C)

· Make copies of the vocabulary activity “BUSINESS” for students(Appendix D)

· Make copies of the Mini-Survey handouts for the students. (Appendix E)

· Make copies of the listening activity (+complain letters) (Appendix F)

· Make copies of the mini-dictionary (Appendix G)

· Make copies of the extra related e-mail addresses (Appendix H)
Warm up Activity to introduce the whole unit. ( approximately 20 minutes)

Objectives:

· To encourage students to think about words related to the topic.

· To encourage students to think about what the unit will be about.

· To have students learn new vocabulary related to their department.

Procedures:

· Ask students to fill in the chart in the word-web activity.

· Ask students introduce and explain new words if necessary.

· Show the picture and ask students to give words related to the picture and encourage them to add new words apart from the word-web.

· Introduce extra new words if necessary.

· Take their attention to CONSUMER RIGHTS.

 Warm up Activity for input 1 ( approximately 20-25 minutes)

Objectives:

· To encourage students recall background information they have on social responsibility and consumer rights.

· To activate students lexical knowledge.

· To have students recognize new concepts and vocabulary. 

· To have students improve their receptive skills when listening for specific information and note-taking.

· To have students summarize to reinforce information.

Procedures:

· Introduce the title of the reading input “Social Responsible Business & Business Ethics” and tell them you are going to read the first paragraph.

· Ask them to write down the related words which they are likely hear.

· Read the first paragraph of the main text and ask students to circle or tick the words they hear.

· Ask them to tell how many words they have guessed correctly.

· Tell students that you are going to read the paragraph again and ask them to take notes this time.

· Ask them to read their sentences to the class.

Speaking activity (approximately 10 minutes)

 Objectives:

· To encourage students to give their own opinions about consumer rights and socially responsible business.

· To let them use the new vocabulary they have learned.

Procedures:

· Ask the following questions to encourage students to talk about the topic and share their opinion among themselves.

* What kind of problems make consumers dissatisfied with the goods they buy and service they receive?

* What do consumers do generally in your country when they are not happy with the product or service?

* What does “doing the right thing for the consumer” mean to you?

* What do you think the consumer rights are/ can be?

* What kind of problems do consumers generally face in your country?

·  Write students’ ideas on the board.
 Activity ≠ 1 Reading ( approximately 40 minutes)
Objectives:

· To encourage students to read for specific information.

· To have students evaluate the information learned.

Procedures:

· Have students read the main text.

· Asks students to underline anything in the text that they have guessed about consumer rights.

· Draw the main points of the text as an outline of the text.

· Ask students to give examples for each right.

· Ask them to choose the most important right and give their reasons.

· Ask students to give real or imaginary examples where one or more than one consumer right in the text is/are violated.

HOMEWORK:

Ask students to write three important things they have learned in the lesson in their journals.

Pre-reading activity for activity # 2 ( approximately 10 minutes )

Objectives:

· To have students revise the vocabulary they have learned

· To help students get prepared for the following activity

Procedures:

· Give the vocabulary activity to revise the new vocabulary

Activity # 2 Reading (approximately 35 minutes )

Objectives:

· To read a text for specific information

· To synthesize information in the text 

· To provide opportunity for students to reflect on what they have read

· Write to evaluate and synthesize ideas

Procedures:

· Introduce the text “Consumer Rights in the USA” and give the instructions.

· Have students read the text on “Consumer Rights in the USA” and do the related activity.

· Give students a chance to compare the items in the text with Turkey.

· Ask students to comment on the last paragraph

· Introduce the new activity “Mini Survey” and read the sample complaint with the students.

· Ask students to fill in the chart in the Mini Survey handout.

· Ask students to comment on the complaint you have read.

· Give instructions for the mini survey they are supposed to do.

Activity # 3 

MINI SURVEY PROJECT ( approximately 30 minutes for mini presentations ) 

Objectives:

· To have students prepare a survey chart showing the findings they have gained while interviewing some consumers about their complaints.

· To help them present their mini survey in front of their friends in the class.

Procedures:

· Students ask three people who have had some complaints about a product or service and the result of the event.

· Students fill in the chart with the appropriate information to talk in the class by using OHP.

· Students present their findings in class in 3 minutes.

Speaking activity ( approximately 10 minutes )

Objectives:

· To have students synthesize information.

· To refer to the text to take position

Procedures:

· Ask students to commend on what principle(s) is/are violated.

· Let students to discuss in groups of 3-4 to share their opinions.

Listening activity ( approximately 20 minutes )

Objectives:

· To have students listen for the specific information.

· To have students find a solution to a problem.

· To have students use information to respond in formal letter format.

Procedures:

· Give the handouts for the listening activity.

· Ask students to work in pairs to fill in the information in the handout.

· Ask one of the pairs to read the complaint and the other to fill in the chart.

· Have students check the information among themselves.

· Place the OHP transparency on the OHT and get the responses from each pair in order to check the information they have gained is correct.

Speaking activity ( approximately 10 minutes )

Objectives:

· To let students commend on each problem.

· Let them talk about other solutions.

Procedures:

· Ask students what they would do for each situation.

· Ask them for the other possible solutions.

Introduction to Writing activity ( approximately 15 minutes )

Objectives:

· To have students learn how to write a letter of complaint to a company.

Procedures:

· Introduce the layout of the formal letter “letter of complaint”

· Give the instructions for the format of the writing.

· Help students outline their letter.

Writing activity ( approximately 25-30 minutes )

Objectives:

· To have students write a letter of complaint in the class in 100-120 words 

Procedures:

· Ask students to choose a complaint that they are going to mention in their letter.

· Ask them to make some notes about the problem.

· Ask students to organize notes into four or five paragraphs.

· Ask students to use the plan that they have prepared to write the letter.

Post-writing activity ( approximately 10 minutes )

Objectives:

· To have students analyze a complaint letter

Procedures:

· Ask students to pair-check each others’ complaint letters using the lay-out procedure the teacher has mentioned.

PROJECT ( 4 hours for oral presentations ) 

Objectives:

· To have students write a 3-5 page coherent and well-organized research paper to result in 5-7 minute oral presentation

Procedures:

· Students choose a well-known company in Turkey and evaluate it in terms of their policy of ‘Consumer Rights’

· Students can make use of electronic sources, telephone or face to face interviews with companies and/or consumers, articles from newspapers and journals.

· Students prepare their outlines checked by the teacher and receive feedback

· Students receive feedback on resources 

· Students prepare their first draft and receive feedback

· Students edit their papers and produce their final drafts

· Students prepare their oral presentations based on the information they have in their research papers

· Students get feedback on their oral presentation outlines

· Students get feedback on their note cards

· Students give their oral presentations

· Students are assessed on the procedure and products of the project

APPENDIX A

Look at the words in the balloon and put them into the correct part. 
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BUSINESS

APPENDIX B


APPENDIX C

SOCIALLY RESPONSIBLE BUSINESS


                             DOING THE RIGHT THING

(1)  The moral argument for doing good should be reason enough for companies to behave responsibly, argues Sir Geoffrey Chandler.

(2)  Businesses have an ethical responsibility to customers who buy goods and services from them. Socially responsible business means that companies do the right thing for their customers. Companies consider profit, consumer satisfaction, and societal well being as equally important in the way business is conducted. Governments often enact laws that force businesses to function ethically. Consumers also can force businesses to act ethically regarding their purchases.

What is socially responsible business?
(3)  A socially responsible business provides goods and services in line with a society’s values. Socially responsible businesses all over the world are concerned about how customers are protected and how employees are treated. There are laws that protect the rights of customers and employees, as well as the environment, from unethical business practices. In most of these countries the issue of customer satisfaction takes up a great role in socially responsible business. Besides the laws protecting the consumer, the consumer has to be aware of his rights and play a key role. The success of "consumerism" is a strong function of consumer awareness and the assistance the movement gets from the government. The consumer movement got a boost and moral support from the late U.S. President John F. Kennedy in the historic declaration in Congress on March 15, 1962, declaring four basic consumer rights (choice, information, safety and the right to be heard). Subsequently, March 15 every year is celebrated as World Consumer Rights Day. Many companies use the following list of customers’ rights (based on an abbreviated version of the United Nations’ Universal Declaration of Human Rights) to guide them in their efforts to be socially responsible

The Right to Choose
(4) In a competitive world, consumers have a right to choose among competing brands of goods and services. Ethical businesses encourage customers to "shop around," in order to find what they want to buy. Other companies may mislead and lie to customers in order to coerce them to buy a product which the customer may not want or need. This coercion is called fraud and is illegal. 

The Right to be Informed
(5)  Consumers have the right to information about the products that they buy. If product or goods information is not clearly and completely available to consumers, they can (and have) sue the company. 
The Right to be Safe
(6)  This right applies to the goods and services purchased by consumers. Injury or damage that consumers incur because of use of products or services are the responsibility of the manufacturer (product liability). As a result, many companies do comprehensive product testing to find any flaws or problems in their products before selling them on the open market. 

The Right to be Heard
(7)  Many companies are concerned about customer satisfaction. Some have responded to customer complaints about service and fraud. In some cases, groups within the company are assigned to address customer complaints and to rebuild customer trust in and loyalty to their products. Innovation and change in service and new product development occur within a company, often as a direct result of these efforts. 

Read Consumer Rights in the USA. The beginning part of the consumer rights  have been removed from the text. Choose from the sentences from A-H the one which fits each gap ( 1-7 ). 


CONSUMER RIGHTS IN THE USA

In the United States, businesses are often judged by their socially responsible behaviors. Most people agree that these include the following specific elements: equal employment opportunity for all citizens regardless of their race, religion or sex; respect for employees’ diversity, safety, and health in the workplace; and assurance and full disclosure on the quality of products and services. If any one of these elements is ignored or abused, a business is likely to be subjected to a penalty and sometimes, legal action. 

 At American Consumer Opinion®, the following principles are strongly believed.

·  1._______ preferences, and grievances to the companies and governments that provide products and services to them. American Consumer Opinion® will always report consumers’ viewpoints honestly and accurately to these organisations. 

·  2._______   American Consumer Opinion® protects the privacy and anonymity of its panel members and survey participants. Private data about these individuals (name, email address, street address, phone number, income, education, family composition, etc.) is never sold, or leased with anyone. Statistical summaries of groups of consumers are compiled into reports, but the individual data of each person is always secure and private. 

·  3.________  American Consumer Opinion® will strive to promote free markets and free choice for consumers so that they can choose how, when, and where they want to spend their money, energies, and time. 

·  4.________   wherein many companies and organisations are striving and competing to satisfy consumer needs and preferences. American Consumer Opinion® will work to promote competition around the globe. 

· 5.________ about the products and services they buy. American Consumer Opinion® will strive to promote this ideal through its advertising testing services.


· 6.________  that perform as promised. American Consumer Opinion® will strive to support continuous product improvements through its product testing services. 

· 7.________  American Consumer Opinion® will work through its clients, its corporate activities and its consulting services to promote behaviours, products, and services that help to preserve, protect, and restore the earth’s natural environment. 

 Doing right because it is right, not because it pays, needs to be the foundation of business. If we are to preserve the most effective mechanism the world has known for the provision of goods and services – that is the market economy with the public limited company its main instrument - then it has to be underpinned by principle. Financial failure can destroy individual companies. Moral failure will destroy capitalism.

*Children have a special right to protection, and extra measures will be taken to ensure their safety. American Consumer Opinion® encourages parents to review any survey questionnaire directed to a child. No child under 14 years of age will be surveyed on American Consumer Opinion® without parental permission.            

A- Consumers are entitled to safe and healthful products…

B- Consumers are entitled to truth in advertising…

C- Consumers have inalienable right privacy.

D- Consumers are entitled to a safe environment.

E- Consumers have the right to freely express their opinions,

F- Consumers are entitled to the benefits of competition,

G- Consumers are entitled to free markets and free choice.

APPENDIX D

BUSINESS

Choose the best alternative to complete the sentence.

1. I’m afraid he is away_________ business today.

a- with


b- on


c- in


d- to

2. I’ve applied ________ the position of sales manager.

a- to


b- as


c- for


d- about

3. Does our insurance ________ cover accidental damage?

a- policy


b- politics

c- subsidy

d- account

4. The new organisation consists ________ five divisions.

a- in


b- with


c- on


d- of

5. One of the main aims of a company is to make a _________.

a- promotion

b- profit

c- product

d- price

6. If a product or goods information is not clearly and completely available to consumers, they can _______ the company.

a- compete

b- sue


c- enact

d- force

7. Consumers have a right to choose among _______ brands.

a- comprehensive
b- consumerism
c- competitive
d- competing

8. There are laws that ________ the rights of customers and employees.

a- produce

b- protect

c- preserve

d- cure

9. Governments often ________ laws that force businesses to function ethically.  

a- produce

b- sue


c- enact

d- compete

10. In most of the countries, the ______ of consumer satisfaction takes up a great role in socially responsible business.

a- enact


b- product

c- issue

d- brand

11. “Injury or damage that consumers incur because of use of products or services are the responsibility of the manufacturer”. This consumer right is__________

a- The right to choose

b- The right to be informed

c- The right to be safe

d- The right to be heard

12. The new telephone rates will affect all __________ including business.

a- goods


b- services

c- governments
d- consumers

13. We aim to give full ___________ to all our customers.

a- argument

b- satisfaction
c- competition
d- production

14. Misleading and lying to customers in order to force them to buy a product which the customer may not want or need can be called ________.

a- fraud


b- liability

c- purchase

d- facilitate

15. Advertising companies are always having to think up new ways to ________ products.

a- boost


b- promote

c- produce

d- judge

APPENDIX E

MINI SURVEY

Read the following letter which a consumer wrote to your local newspaper about her complaints. You are one of the journalists of this newspaper. You are preparing an article which illustrates this kind of consumer problems. Look at the chart which summarises the issue.

	From: Robin Robin [robinmmz@hotmail.com]

	RE: McDonald's, Tilton, NH - customer felt disrespect

not only did my 9 year old get gross food, his mom got disrespect!

	After a 6:00 a.m. hockey game, we stopped at McDonald's in Tilton NH. He ordered a #9 - bacon, egg, bagel. We got about 2 miles away (after he had eaten hashbrownJ) and he said "It's green, I'm not eating this! I told him it was probably just butter, I tasted it with finger, it was with a tinge of green, and had a tangy taste. We turned around went in, thought it was butter and told manager. 

She said it's not butter it's butter spray and there's nothing wrong with it (there were many other patrons there) I said it's yucky make him another please with NO Butter. Then she said it's a breakfast sauce. 

We've eaten probably 100 in our family of (5), never have we EVER noticed this horrible taste. It's not listed as being with a breakfast sauce. She kept arguing that yes they always have sauce, I said we've never tasted it. She said order it without sauce. 

I went online to mcDonald's to complain (how convenient, no place to) and the #9 isn't even listed. SHe didn't say sorry - offer a coupon, or admit it was made wrong.

I worked at McDonald's in High School, customer always treated w/respect. We will never eat in Tilton and will spread the word to the whole hockey team!




	Consumer 
	Company 
	Product 
	Problem 
	Consumer’s Reaction to the problem
	Result 

	Robin Robin
	McDonald’s
	Food (bacon, egg and bagel)
	They were served something which was spoiled and also they hadn’t  ordered that.
	They talked to the manager about their problem. They went online to McDonald’s to complain.
	The company didn’t say sorry or admit their fault.


Now it is time to interview three other people who had complaints about a company in order to complete your survey. Ask three people and fill in the table as in the previous problem.

	Consumer 
	Company 
	Product 
	Problem 
	Consumer’s Reaction to the problem
	Result 

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


APPENDIX F

Read the problem letter which a consumer wrote to a local newspaper about their complaint. Fill in the chart according to the problem you have. Then listen to the other groups and take notes to complete the chart.

	
	Customer 
	Company 
	Product 
	Problem 
	Consumer’s Reaction to the problem
	Result 

	1
	
	
	
	
	
	

	2
	
	
	
	
	
	

	3
	
	
	
	
	
	

	4
	
	
	
	
	
	


Complaint-1

From: Hoatson, Kathy [khoatson@towson.edu]

RE: McDonald's on Fairmount Avenue, Towson, MD - upset with food quality and service


This, in my opinion, is by far is "the worst" McDonald's in the whole United States. Since I live close by my husband and I frequently go through the carry-out window on weekends. We order the same thing each time in the mornings, the Big Breakfast. 


Each time, we either receive it without the hash browns or without the biscuit. The eggs are dry and cold. There is always something missing in all of their orders. Even when we order hamburgers with the Big Meal, something is forgotten, mostly the French fries. 

One Sunday, my son was visiting from Florida and he went to order pancakes at 10:45 am in the morning before the cut off time for breakfast and he was told that he couldn't order them because it was too late. 

The person behind him at the other register ordered the same thing and he was given the pancakes. They never ask if you would like condiments or straws, you are lucky if you get your complete meal. I have spoken to the headquarters, to the manager of the McDonald's and nothing is ever done. My husband has refused to "Ever" go there again and after speaking to others, they say it is the worst McDonald's in the area. It is pathetic to have a McDonald's stay open with this kind of reputation. 

They cheat the customer and from where I come from, "the customer is always right". I suppose if you short change your customer's one item at a time that your profit margin will improve. This is no way to run a business! This McDonald's should be reprimanded or at least brought to answer for this continuous bad practice. This is no way to do business. I personally hope that someday this place will be out of business.

.....................................................................................................................................................................................

Complaint-2
From: CatAndCustardCup@aol.com

RE: McDonald's, Beach Blvd. & Imperial Hwy., LaHabra, CA - upset with customer service

My sister and I went to the new McDonald's for lunch on the corner of Beach Blvd. and Imperial Hwy. in LaHabra, Calif. and to my surprise had to wait almost 5 minuets for two burgers and fries. When my name was called I went up to get my food and was being asked by the shift manager, Dulce Nupoles, if I had received my cups yet for my drinks. I told her that I had and then looked at the fries, that were only half full. I politely asked her if she could fill both of them all the way. 
After all I was paying over $2.00 a piece just for the fries. She looked at the 4 fries that had spilled onto the tray and told me that those belonged in the container therefor making them "full". I told her no, that's not right, then held up both containers and showed her that they were not full, she very rudely put our two burgers onto an empty tray next to ours, threw the old fries, container and all, into the fry bin, and took out two new containers and filled them up. 
She then proceeded to put them on the old tray, and took the burger from the other tray, and threw them onto the old tray and said, "Here, now they're full". I then looked at her shirt to identify what her name was, she noticed I was looking there and said, "Dulce Nupoles". 
I thought, wow, what a rude attitude for a manager to have when I simply asked for something that I paid for. 
When I sat down to eat I noticed that my sister was making a displeased face as she ate her fries. I tried mine, and noticed that they tasted awful. I took everything back, and asked Dulce for a full refund. She asked what was wrong with it, and I said that the fries tasted old and over salty and that I just wanted a refund. After the attitude that she had given me earlier, I had lost my appetite and willingness to give the establishment that she worked for my money.
She said for me to wait, then she proceeded to serve food to the next 6 people in line. I finally interrupted her and asked her to stop what she was doing and take care of my situation. She said she was waiting for the manager to come out and take care of it. She then served another 2 people, then went to the back to tell the manager to come out. Once she returned, she told me that the manager was on the phone and busy, and took the receipt and gave my sister the money. Making sure that the coin fell out of my sister's hand and onto the counter, then saying with an attitude, "oh, I'm sorry." 
That was it for me, I asked her for her manager's name, she told me it was Dolores Perez. 
I made sure during the process to talk loudly because it was during lunchtime and the place was full. Other people looked on and didn't seem happy with the way she was talking to me. While I was waiting for my refund, I noticed that she had messed up on 3 other orders! Items that she had forgotten to put on these people's trays.
I don't know whether she was too busy to handle the load, or just a rude person overall, but this incident made me upset enough to boycott this McDonald's and do this complaint.

Complaint-3

From: Tdjunebug54@aol.com

RE: McDonalds, Sylvania Ave., Toledo, OH - reported on local news that this McDonald's had cockroaches

We have lived in our neighborhood for 25 yrs. and have patronized our local McDonald's (Sylvania Ave, Toledo OH 43612) since it's opening aprox 20 yrs ago. Yesterday on our local news stations, it was broadcasted that THIS McDonald's location had many, many critical health code violations. 

They were forced to throw away 28 cases of food, lots of whipped cream, etc.. because the coolers don't maintain the proper temperatures. 

But what HORRIFIED my family, as well as our neighbors & friends, was the statement that the store has cockroaches!!!!! This is so disgusting. How in the world can a resteraunt with the McDonald's name be so deplorable? 

Aren' t there rules your stores MUST follow? I know this is the slowest, rudest McDonald's in the city of Toledo, but cockroaches????? Never, ever again!

.....................................................................................................................................................................................

Complaint-4

From: Kelly B. [klbrand@collegeclub.com]

RE: Bad McDonald's Experience

I would like to warn anyone who regularly eats at McDonald's to think twice so not to get the experience I gained this past weekend.
On Thursday afternoon, around 4:00pm, I went to McDonald's for a Chicken meal. When I sat down, I started nibbling on the fries. Right off the bat, I knew that they tasted horrible. So, I took them up to the counter and complained. They gave me another batch that was supposably fresh. 

I sat down again and unwrapped my sandwich. The Mc Chicken which I had ordered w/o mayo had mayo on it, so I took that up to the counter and complained. This time, the manager brought out the corrected sandwich to me.
About two hours after my unsatisfying meal, I started getting a bad headache and some stomach cramps. I went to bed around 8:00pm hoping to salvage the rest of the evening by thwarting off the headache by a hour long nap. 

However, as I tried to sleep, my stomach grew more and more irritated at the contents. At 10:00pm, I was blowing chunks in the bathroom. 

My lovely meal that I ate at 4pm was still sitting at the bottom of my stomach. I tried drinking some water but that too came spewing up around midnight. Yet again at 2:00am, I was throwing up green bile. I was so miserable I wanted to crawl into a hole and die. 
Well, now it is Sunday and I still suffer from no appetite, abdominal pains from diarreah, and physical weakness. If I had known that quick food would put me out for a couple days, I would have made a sandwich a head of time! Never again will I eat at any dreaded McDonald's restaurant again! I would advise everyone else to not go there either.
Happy Eating!
APPENDIX G

*Ethical responsibility – principled responsibility that a company has 

**Socially responsible business - Management’s acceptance of the necessity of equal balance in decision making among the following business considerations: profit, consumer satisfaction, and societal well being 

*Enact - to establish by legal and authoritative act; specifically : to make (as a bill) into law

**Consumerism - Public demand for business people to consider consumers’ wants and needs in making business decisions and providing goods and services 

*Boost - an act that brings help or encouragement

**Competing brands - When more than one company produces the same product, the brands are in competition with one another. For example, in the soft drink industry, Coca-Cola and Pepsi are two competing brands. They are competitors. 

*Coerce - to force a person into doing something

He was coerced into joining the army.

**Fraud - Lying or misrepresenting the truth in a business situation; an illegal action in business 

**Sue - To file a claim in a court of law for damages caused by a company’s failure to provide products in line with advertising and consumer rights 

**Product liability - Claims made against the assets of a company by an individual or group for negligence in design, development, and sale of products 

*Facilitate - to make easier : help bring about <facilitate economic recovery

*Abusive - characterized by wrong or improper use or action; especially : CORRUPT <abusive financial practices>

*Adversely – harmfully

*Disclosure - 1: the act or an instance of disclosing : EXPOSURE
2: something disclosed : REVELATION
*Inalienable - incapable of being alienated, surrendered, or transferred <inalienable rights>

*Strive - to devote serious effort or energy

*Promote – 1 a: to advance in station, rank, or honor : RAISE b : to change (a pawn) into a piece in chess by moving to the eighth rank c : to advance (a student) from one grade to the next higher grade
2 a : to contribute to the growth or prosperity of : FURTHER <promote international understanding> b : to help bring (as an enterprise) into being

*Provision - a : the act or process of providing b : the fact or state of being prepared beforehand c : a measure taken beforehand to deal with a need or contingency : PREPARATION <made provision for replacements>

*Underpin - 1 : SUPPORT, SUBSTANTIATE <underpin a thesis with evidence>
2 : to form part of, strengthen, or replace the foundation of <underpin a structure> <underpin a sagging building> 

*= www.m-w.com/cgi-bin/dictionary
**=http://exchanges.state.gov/forum/journal/bus5appendix.htm#a
Chambers Students’ Dictionary (2001), Chambers Harrap Publishers Ltd. Edinburgh the UK

APPENDIX H

Website addresses of companies to visit

www.banvit.com.tr
www.beko.com.tr
www.arcelikas.com.tr
www.thy.com.tr
www.ido.com.tr
www.alarko.com.tr
http://www.algida.com.tr
http://www.boschevaletleri.com
http://www.turkcell.com.tr
http://www.toyotasa.com.tr
http://www.citibank.com.tr
http://www.vestel.com.tr
http://www.coca-cola.com.tr/
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